


 
You leave here knowing 

you can think like a 
marketer, and that 

you’ve got actions to 
try at your library  

next week! 



 
 E n g a g i n g  y o u r  

a u d i e n c e  s o  th e y  
u n d e r s t a n d  w h o  y o u  

a r e ,  w h a t  y o u  d o ,  
a n d  w h a t  i t ’ s  w o r th  

t o  t h e m 
 



 
 S i m p l e  m e s s a g e s ,  

t w e a k e d  f o r  d i f f e r e n t  
a u d i e n c e s ,  d e l i v e r e d  

a c r o s s  t h e  r i g h t  
p l a t f o r m s ,  o n  a n   
o n -g o i n g  b a s i s .  

 
E a s y ,  r i g h t?  

 





 
 

Put yourself in your 
audience’s shoes 

(Remember it’s not just one pair of shoes!) 



You can divide them by type (or needs): 
 
... children ... 
 
... parents ... 
 
... job seekers .... 
 
... the local community ... 
 
... other libraries and institutions ... 
 

 



 





 



Decide 
on goals 

Research 
market 

Set 
objectives Promotion 

Evaluation 

Modification 



Make su re  the ta i l  i sn ’ t  wagging the dog.  
There’s  no po int  i n  c reat ing a  campaign 
or  s ign ing up fo r  a  p lat fo rm  un les s  you 
know why and how you’ re  go ing to  use  
i t .   
 
 



“Inspire l i fe long learning by 
asking and answer ing quest ions 
that  encourage patrons to 
chal lenge their  assumptions .”  
 
N e w  Y o r k  P u b l i c  L i b r a r y  |  S o c i a l  M e d i a  S t r a t e g y  
 
 
 
 

 



“ I t ’ s  bet te r  to  do one th ing proper ly  
than to  end up wi th  lo t s  o f  sad,  
neglected pro f i les  a l l  over  the  web.”  
 
F r a n c e s  T a y l o r  |  M a r k e t i n g  M a n a g e r ,  B u s i n e s s  &  I P  
C e n t r e ,  B r i t i s h  L i b r a r y  
 
 
 
 

 



Solo librarians: if you 
have time to only 
market one or two 
things, focus on the 
things you love.  





Half  the batt le wi th market ing i s  
knowing what you want to say. 
(The other hal f  i s  saying i t  in  a 
way which has the most  impact.)   
 





 

Networks – of information 
and people – are diffuse.  

 
Social media brings them 

closer together.  







• Facebook 
– Positives:  Free; very popular; very graphical 

• Twitter 
– Positives:  Free, short and sweet updates; 

simple interface; powerful search capability 

• Pinterest 
– Positives:  Free, very graphical; powerful 

search capability 
 







 
• 1 billion users, including 600 million mobile users, 552 million daily 

active users  
• 60% Male vs. 40% Female  
• Largest user age group: 18 to 25 (29%)  
• Avg. time (minutes) per user per month: 405 

 

Source: mediabistro.com; socialcaffeine.com 



 

• Profiles  
– Generated when an individual creates a Facebook 

account  
– Designed for individuals, not organizations or 

corporations 
– Terms of service allow only one page per individual  

• Groups  
– Communities centered around a subject 

(private/invitation/-only/open) 
– Book club groups, alumni, courses, etc.  
– Focused on discussion and community, not on 

promotion  
 



 

• Pages 
– Designed for organizations, businesses, and 

institutions  
– Fans have to “Like” your page to see your posts 

in their news feed  
– Multiple individuals can be setup as 

administrators/managers 
– Most resembles an interactive website, 

embedded in Facebook 
 

 
 



 

Click here 
to manage 

your 
account 



 

• To update setting such as: page visibility; 
restrictions (age/country);  
post ability/visibility; delete pages; profanity 
filter; etc… 

Step 1: 
Click 

on 
settings  



 

• To update administrative roles such as: 
add/remove page 
managers/moderators/editors/etc… 
 

 Click on 
page roles 



Manager  Content 
Creator 

Moderator Advertiser Insights 
Analyst 

Manage 
Admin Roles 

✔ 

Edit the Page 
and Add 
Apps 

✔ ✔ 

Create Posts 
as the Page 

✔ ✔ 

Respond to 
and Delete 
Comments 

✔ ✔ ✔ 

Send 
Messages as 
the Page 

✔ ✔ ✔ 

Create Ads ✔ ✔ ✔ ✔ 

View Insights  ✔ ✔ ✔ ✔ ✔ 



 

Step 1: 
Once in 
settings, 

stay 
under 

general 

Step 2: Click 
here to 

make page 
private to 

admins only 



 

• Build audience 
– Invite your contacts (from multiple sources) to “like” your 

page  
– Additional marketing helps build an audience (website, 

Twitter, etc.) 
– Promote page and/or posts using Ads Manager   

• Interacting with “Likers” 
– Private messages: Make sure to reply to private messages 

in a timely fashion  
– Posting/Commenting/Liking: The more the better! 
– Uploading pictures/managing albums: Pictures are the 

most commented  
– Creating polls: Ask about newly released books? Potential 

activities in the library? 



 

• To see how many 
people saw your 
post, look here  



 

• Want to keep important posts always at the top 
of your timeline? 

Click 
here 



• Access statistics and data about your page  

Click on 
“insights” 



Click here 
to monitor 
contact 

info views  

Click here 
to monitor 

people 
reached 

Click here 
to monitor 

page 
likes 

Click here 
to monitor 

page 
views 

 Click here 
to change 
the amount 

of time 
presented   



• Get to the point 
• Pin important posts to the top of your Page 
• Be casual and conversational 
• Use images. 
• Post consistently. 
• Post the same types of content on the same 

day of the week. 
• Give fans access to exclusive information or 

content. 
• Find your optimal time to post. 
• Take advantage of Insights 
 
 
 

 
Source: http://www.davidleeking.com/2012/10/16/facebook-page-best-practices 

http://www.davidleeking.com/2012/10/16/facebook-page-best-practices






• Micro-blogging; real-time 
– Tweet:  status update; up to 140 characters; 

can embed links, pictures  
 

– Handle: your username; defines URL; 
twitter.com/usdlibraries 

 











• On your profile you can tweet, look at your followers 
and who you follow, and edit your profile info 

Click here to access 
your tweets, 

followers, who you 
follow and tweets you 

have liked   

Click here to 
make 

changes to 
your profile 









• Pinning book covers 
• Showcasing historic archives,  

learning-related infographics 
• Creating reading lists 
• Sharing new acquisitions, craft projects, etc. 
• Promoting library activities (add fliers, etc.) 
• Collecting ideas, materials, library displays, etc. 
• Highlighting library staff 
• Showing off things in the local 

community/library pictures 
 



• Business account 

Step 1: Once on 
homepage, 
click on your 
profile display 
picture here 



Step 1: Click 
here to edit 

profile details 



 

Click here 
to create 

a new 
board  

Click here 
to edit an 
existing 
board 







1. You are your employer on the web 
2. Remember your audience 
3. Be friendly, informal, accessible. 
4. Think twice, post once. 
5. No politics or legal issues 
6. Be accurate and add value. 
7. Do not post confidential information. 
8. If conflict happens, respond immediately 
9. Don’t promote commercial establishments.  
10.Cite and link to sources. 
 Source: Amanda Powers, Mitchell Memorial Library, Mississippi state University 



1. Post frequently. 
2. Cross-post your social media everywhere—make 

sure people know how to find you  
3. Success isn’t necessarily about numbers—it’s about 

engagement.  
4. Like,  Comment & Share. 
5. Use Facebook Insights and Twitter tools to track 

engagement. 
6. Listen to your fans (and critics)! 
7. Develop a clear warm voice. 
 

Source: Amanda Powers, Mitchell Memorial Library, Mississippi state University 



1. More voices contributing. 

2. Build a team.  

3. Trust your employees/colleagues. 

4. Empower the people that want to do it. 

5. Have fun! 





The Big Point... 
 

Done well, a social media 
presence on ANY platform 
can help you. 







Fonts: 
http://metaatem.net/words 
 
This background: 
http://www.flickr.com/photos/9822107@N08/5718749905 
  

 
CONTACT:  
Danielle Loftus – danielle.loftus@usd.edu 
 

www.usd.edu/library 
 

pinterest.com/usdlibraries 
 

www.facebook.com/USDLibraries 
 

twitter.com/USDLibraries 

Fonts and images are from Flickr Creative Commons 

WebJunction 
http://www.webjunction.org/explore-topics/marketing-outreach.html 
 

http://metaatem.net/words
http://www.flickr.com/photos/9822107@N08/5718749905
http://www.flickr.com/photos/9822107@N08/5718749905
http://www.webjunction.org/explore-topics/marketing-outreach.html
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